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eHepanbHOMY AMpeKTOpYy
Komnanuun «b62b6-MNepesoa»

AmerkHosoM M.B.
BnharogapcTtBeHHOE NUCbMO

KomnaHua SPB TV ycnewHo coTpyaHu4yaeTt ¢ kKomnaHuen «b2b-Mepesog» ¢ 2015 roaa.
Cospasaa u passuBasa cobcTBeHHble TeXHONOMMKU B 06/1aCTU Meama U TeNeKoma, Mbl MHOTO U
NNogoTBOPHO paboTaem ¢ 3apybeXkHbIMU KOMNAaHUAMM U OpPraHU3aLMAMK U YacTo obpalaemcs
B8 OO0 «b2b-MepeBoa» 3a MMHIBUCTUYECKON NOAAEPKKOU. [lO CyTU 3TO y)Ke AaBHO He Haw
NOAPAAYUK, @ APYr U NapTHeEpP, KOTOPbIM HAac NogdepKan B C/AOXHbIX U HenpeacKasyemblx
6usHec cuTyaumax.

MepeBoAuYnMKM U OObIYHbIE COTPYAHUKM  KOMNAHWUM CNOcO6CTBOBaNM  YCNELIHOM
peanusauumn 60NbWIOrO KONMYECTBA HAWMX MPOEKTOB. B 4acTHOCTM, xoTenocb 6bl OTMETUTHL
KauyeCTBEHHYIO, OMepaTUBHYI0 U KBaAMPULUPOBAHHYIO Nomolb AuHreuctos ms 000 «B2B-
MepeBog» B KOMMYHWMKaUMM C HAWMUMKU napTHepamu u3 Kutasa. Nepesogbl OpUMAMHECKON
AOKYMEHTaLuK, Npecc-peniv3oB, PEeKNaMHbIX TEKCTOB, a TaKKe ayAMoBU3yasIbHOrO KOHTEHTa
(cybTMTPOB, CUEHAPHBIX U KUHOMATEPUANOB) Ha AHIUWACKMA W KUTAWCKMIA A3bIKKM Bceraa
BbIMONHAIOTCA B Hag/eXalleM KayecTBe, B OroBOPEHHble CPOKU U ¢ cobaogeHnem Bcex
TOHKOCTE opopMAeHUs.

KomnaHus SPB TV BbICOKO LLeHUT MHOTO/IETHEE YCNELWHOE COTPYAHUYECTBO C KOMNaHuen
«b2b-MNepeBogy, BblpaXaeT WUCKpeHHetlo 61arogapHOCTb €& PYKOBOACTBY, MeHemKepam W
nepesBogyYMKam, M C ygoBosnbcTBMEeM pekomeHayeT OO0 «B2B-Mepesog» Kak HafeXHOro
napTHepa, OTBETCTBEHHOrO MCMONHUTENA M ONbITHOrO NOCTaBLWMKa ycnyr B 061acTu nepesosa
AOKYMEHTaUMN, peKNamMHbIX MaTep1anos 1 ayAnoBU3yabHOro KOHTEHTA.

leHepanbHbIN AUPEKTOP ®dununnos K.b.




